








. Customer engagement platform leveraging credsannel communication
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InPost

Shopping with the FAMILY card
is always a good choice. .
You get 30%discount! !

Your package is waiting
', in parcel WAW12AP.
Pickup code 67843

m BNP PARIBAS

Your statement is ready to view
online. Go to https:/goo.lg/ak54f
to view andmanage you account. ’

=) * [ 4

Hello, a hold has been placed on
your DHL parcel. Please review and
update your shipment information
below https:/dhl-update-id797475

R®SSMANN

Your order #496862
has been completed
and is awaiting pickup




: Rapid growth of the business scale reflected in 2022 volumes VERCOM

2 bn+ 40 bn+ 100 bn+
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Open rate Deliverability S WAN

98% +98%




: 20 years of experience rewarded with trust of landmark partners
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: Dynamic growth driven by organic expansion and valaecretive acquisitions VERCOM

x40 l

2022: Globalscaleup

2021: Debut on the WSE

2020:CPaa%ader in the CEE

Upto 2020 Scaling up operations
on thelocalandregionalmarkets

RevenuePLNmM

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022









. Financialresults

Revenue Increase yly

PLN 260m

Gross Profit

PLN 116m +103%

EBITDA*

PLN 55m +49%

*EBITDA normalized for the impact of noeturring costs related to acquisitions and roash expenses
(ESOP)




. We achieved ESOP targets for 2022
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EBITDA target m EBITDA target adjusted for M&A
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. Acquisition of MailerLite

I Strong growth dynamics and robust outlook
A 40% revenue CAGR in the last 3 years
A The company reached USD 500k of monthly EBITDA
A Margin-accretive impact for Vercom @25% EBITDA margin

A Dynamic growth of the client base + improving monetization

I Excellent strategic fit and significant potential for synergies

A Strong international presence provides a solid base for Vercom global
expansion strategy

A Excellent brand recognitionMailerLite is among top 3 email marketing
solutions according to Forbes

A Twoway exchange of technology will boost product offering

A Cost synergies with existing Vercom projects

I One of the largest acquisitions in the teesector in Poland
A Total transaction value of c. PLN 340m

A Expected EV/EBITDA 1Y FWD of c. 11x




: Selling services to customers in 180 markets globally

+300team membersin 30 locations
incl. San Francisco, New York and
Dublin
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. Foreign sales exceeds 50%@Paa$evenue

VERCOM

53%

Share of foreign
sales irthe CPaaS
revenue

PLN269m

CPaa%evenuer

* Proforma
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Dividend policy
Net profit PLNnM

V Dividend policy announced in March Z0&ssumes a minimum of 50% of
consolidated net profit to be paid out as dividend
CAGR 218 t2022

& PLNH2EM
Recommended
I dividendvalue

2018 2019 2020 2021 2022

+50%




