





: (B 2023 financial results

Gross profit Organic growth y/y
PLN m

EBITDA

PLN 22m +36%
Net income

PLN 13m +197%




. Growingnumber of payingcustomers

Number ofpayingcustomers

+12.700

Q32022 Q32023




. Sale ominority stakein User.com

VERCOM

Stakesold

Transaction value

Capitalinvested c. PLN 10m

ROI 144% A j
IRR 24% |

Return on investment

g
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. Decreasing level of net debt / EBITDA

Netdebt/ EBITDA

0.9x

Q3 2022 Q3 2023*

* Including c. PLN 24m from the sale of minority share in User.com received in October 2023






InPost

Shopping with the FAMILY card
is always a good choice. .
You get 30%discount! !

Your package is waiting
', in parcel WAW12AP.
Pickup code 67843

m BNP PARIBAS

Your statement is ready to view
online. Go to https:/goo.lg/ak54f
to view andmanage you account. ’

=) * [ 4

Hello, a hold has been placed on
your DHL parcel. Please review and
update your shipment information
below https:/dhl-update-id797475

R®SSMANN

Your order #496862
has been completed
and is awaiting pickup




: Vercom customer engagement flywheel

Design & templates

Save time using our content creation
tools and templates

Smart analytics

Turn insights into actionsith
advanced analytical tools

Omnichannel

Use a channebk(ns email, push, OTT)
that is fit for purpose and customer
preferences

cT NEW CUST
P‘"RA OMERS

Increasing adoption of Al features

S=gmentation

Boost customer engagement and
loyalty by focusing on the right
people

A/B testing

Use A/B testing and analytics to
create highlyeffective marketing
campaigns

Automations

Maximize ROI by creating
automations based on customer
behaviour



: 20 years of experience rewarded with trust of landmark partners
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: Top 3 Email Marketing Tools
2023 by Forbes

mailerm

4.7

Forbes ADVvISOR

BEST FOR SELLING PAID SUBSCRIPTIONS

: Scale beyond




: One of the highestated email marketing platforms

MailerLite : Klaviyo € -y Mailchimp }5 HubSpot N Capl:erra
INTUIT

4.7 (1887) 4.7 (386) 4.5 (16449) 4.5 (5736) Capterrarating
4.6 4.5 4.4 4.3 Ease of Use
4.8 4.3 4.1 4.4 Customer Service
4.5 4.6 4.3 4.4 Features
4.8 4.3 4.4 4.2 Vale for Money
$10.00 $20.00 $13.00 $50.00 Price starting from

SourceCapterra
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. Strategic shift towards small businessand creators

Number ofEnterprisecustomers Number ofSMEcustomers

L 4
*

206 8,290

Q32020 Q32023 Q32020 Q32023




: Changes in client base and product mix drive gross profit margin expansion

Gross profimarginLTM (%)

+25p.p. 55%

Growingcontribution of high-
margin servicegombined with
stronger focus on SME clients

translate into gross profit margin
expansion (c. 55% in Q3 2023 LTM)

30%

Q4 2021 Q1 2022 Q2 2022 Q3 2022 Q4 2022 Q12023 Q2 2023 Q3 2023
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: Selling services to customers in 180 markets globally

Estimated structure of grogaarginfrom
foreign customersn Q32023

(’ 36% » North America
* W
o . ® 4 48% ’ Europe

16% Other

@ Team locations I Top markets Other markets



. Growing contribution of international sales

International saless a % ofevenue

Q32022 Q3 2023







. Strong gross profit growth reflects the growing scale of operations

Gross profifPLNm)

+86% CAGRD32020 ¢ Q3 2023

L 4

14

Q3 2020 Q32021 Q32022 Q3 2023
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. Gross profit growthis driven by customeladdsand margin expansion

Gross profitPLNm

+110%

+12.700

Q3 2022 New clients NER* Margin expansion

* NER (Net Expansion Rate)hange in revenue from customers generating revenue in the current and the comparative period;hetekale traffic (99% for all customers)

Q3 2023

20



. Stable SG&A cost base allows to benefit from operating leverage

General and administrative expeng@i.Nm) Note
2.1
0.7 _ V Increase of G&A costs (PLN 2.1m) YoY is
I — mostly associated with the growing scale of
the business
V PLN 0.7m of G&A increase YoY was
associated with the impact &ppchance
Group and Center.Al consolidation (since May
2023)
Q3 2022 Appchance Other Q3 2023
Sales and marketing expens@&t.Nm
0.3 0.6 V Increase of selling and marketing costs (PLN
0.6m) YoY is mostly associated with the
growing marketing budget for the
international expansion
V PLN 0.3m of selling and marketing costs
increase YoY was associated with the impact
of Appchancésroup and Center.Al
consolidation (since May 2023)
Q3 2022 Appchance Other Q3 2023

21
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Dynamic EBITDA growth in line with target growth trajectory

EBITDARLNN)

Q32020

Q3 2021

+55% CAGRQ32020¢ Q3 2023

Q3 2022

Q32023

Note

C C € X

Q3 2023 EBITDA above the
Management expectations and target
growth trajectory for 2023

Strong organic growth rate amounting to
36% YoY

Increasing EBITDA margin amounting to
C. 26% in Q3 2023

Expansion of EBITDA margin by
c.5p.p. YoY driven by improving product
mix and operating leverage

23



. Rule of 40 outstanding performance vig-vis global SaaS peers

Rule of 40 for selected SaaS peers

One of thehighest Rule of 40
(FCF margin + growth rate) among 65%
top global competitors

— FCF margin 19%
_ 35%
— EBITDA growth 36% 14%
VERCOM klaviyo® A ATLASSIAN INTUIT HubSppt sinch ® twilio

Sourcefinbox.com



: +90%conversion rate of EBITDA into operating cash flow

Adjusted EBITDA and net cashflow from operating activitesi(n

m Adjusted EBITDA m Net cashflow from operating activities
47 46
35
27

LTM Q3 2021 LTM Q3 2022

LTM Q3 2023
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High cash generation capacity

LTM EBITDA to LTM AgEge(PLN)

Adj EBITDA LTM Tax

_ :

7

8%

EBITDA to FCF
conversion rate

R&D Leasing NWC change FCF LTM

26
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: Robustnet income growth

Adjusted net profit PLNM

B Reported net income

m Adjustments*

Q32020 Q32021 Q32022 Q32023

Note: Adjustments to net profit include: neoash expenses (mainly FX impact, ESOP) andeoarring items (transaction costs, taxigg)

Note

Strong reported net profit growth of
197%yoyto PLN 13m

Reported net profit in Q3 2022 was
affected by negative, nenash FX
differences in the amount of c. PLN 4m

Net income to be supported by:

A Expected further decrease in the cost of
financing due to:

A Plannedprepayment of c. PLN
25m debt in Q4 2023

A Lower credit margin resulting
from decreasing net debt /
EBITDA

A Positive effective tax rate impact due to
the decreasing level of interest
payments

28



. Increasing headroom for potential dividends and planned acquisitions

Net debt/ LTM EBITDA Note

V Safe and decreasing net debt /
EBITDAalreadybelow 1.0x

V Net debt amounts to PLN 74m (incl.
PLN 24m from the sale of minority
share in User.com received in October
2023)

L 4
V Stronger cash position means more
headroom for potential dividends and
planned acquisitions
3.0x
2.0x M

Q32022 Q4 2022 Q12023 Q22023 Q3 2023*

* Including c. PLN 24m from the sale of minority share in User.com received in October 2023 29






. Strategicfocus on increasing international presence

mailerm

mMessageflow

: SME

: MID-MARKET

Targeting broader
spectrum of customers

Globalization of the
customer base

- CEE

: GLOBAL

v

o +1m

Longterm target:
Paying customers

31



: We have already met financial target for 2023 on the LTM basis

Financial target adjusted EBITDALNM)

We have already met the 2023 target on the
the last twelve months basis (LTM)

Q4 usually is the strongest quarter due to
seasonality

2021 2022 2023

2024

32



: We are on track to maintain EBITDA growth trajectory

Adjusted EBITDRLNM)

EBITDAyrowth drivers

N +30%

Organic growth rate

N x14

Increase of target
addressable market

\ 4 P
55
37
. 26
19

2018 2019 2020 2021 2022 Q3 2023 LTM

2024 target

33



Key takeaways from Q3 2023 results VERCOM

SME clients account for the majority of oui5,000client base

We standout as one of the highest Rule of 40 compangsong the leading
SaaS companies witrganic growth rate of more than 30%nd ¢.20% FCF
margin

Ourprofit margins are expandingcross all P&L levels

We are decreasing leverageesating more space for dividends and growth
initiatives

We are on track to achieve our ambitiogsal of doubling theEBITDAevery two
years

34
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: Scale beyond
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